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PASION CAFE

BRANDING

Pasion Café is a project that looks to develop a
sustainable coffee shop. Both the visual identity
and packaging were designed.
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EL PASIONAL

BRANDING

“El Pasional” is a sports online platform that
offers statistics, opinions and in-depth analysis.
The visual identity and website were designed.
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CALEIDOSCOPIO

BRANDING

“Caleidoscopio” is a store that offers traditional
mexican toys. The visual identity, packaging, and
promotional products were designed.
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BLEND CONCEPT STORE

BRANDING

BLEND Concept Store is a store that combines
clothes, furniture, accessories store, with a
library and a cafeteria. The visual identity was
designed and included stationary, website, menu
and other applications.
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FUEGOHEAT

BRANDING

FUEGOHEAT is a brand of chafing-fuel that
was introduced in the USA. The visual identity
and label for the can were designed.
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IRMA

BRANDING

IRMA is a NGO that looks to offer
psychological attention to people who have gone
through a gestational loss at any stage of
pregnancy.

The visual identity, website, and communication
strategy were designed.
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Instituto para la Rehabilitacion
de la Mujer y la Familia, A.C.







INPER

BRANDING & WAYFINDING

The visual identity and wayfinding were
redesigned.
Teamwork.
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LLEGAMOS A LA FINAL

ADVERTISING CAMPAIGN

Mediotiempo.com Brasil 2014. Awarded the
“Premio Tdtem a lo Mejor en Publicidad
Exterior 2014.”

Teamwork.
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GOURMET AWARDS 2014

ADVERTISING CAMPAIGN

Advertising campaign for Gourmet Awards
2015 was designed. This project included
conceptualization, photography, video, print
campaign and online banners.
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HOTEL AWARDS 2014

ADVERTISING CAMPAIGN

Designed advertising campaign for
Hotel Awards 201+4.
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CNNEXPANSION MOBILE

MOBILE SITE REDESIGN

CNNEczpansion mobile site redesign.
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AIRMAX | CHILANGO

LANDING PAGE

Designed a landing page for Nike AIRMAX in
Chilango.com.
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MEDIOTIEMPO.COM

BRAND REDESIGN

Developed brand definition and visual identity
design for Mediotiempo.com
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MEDIOTIEMPO.COM

SITE REDESIGN

Designed and implemented new user experience
and user interface for Mediotiempo.com

0[O

—_—




EXPANSION.MX

SITE REDESIGN

Designed and implemented new user experience
and user interface for Expansion.mx
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LIFE AND STYLE

SITE REDESIGN

Designed and implemented new user experience
and user interface for Lifeandstyle.mx

0[O

—_—




QUIEN.COM

SITE REDESIGN

Designed and implemented new user experience
and user interface for Quien.com
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